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POWERFUL STATISTICS
Euromonitor International forecasted 
continued growth for the haircare category 
to £1.4bn by 2015. Sales of home hair dye kits 
have an estimated value of £321 million per 
year and this figure is set to grow as people 
live longer. Despite the recession, sales of 
our product Naturtint reflect the category 
development and show continued and 
significant growth year on year.

WHAT’S BEHIND THE TREND?
In a nutshell – the ageing population, the 
time-saving factor, the green revolution and, 
crucially, the credibility of less chemical 
products in terms of ethics and safety. In 
times of recession, home colouring offers 
better value than a salon visit.

PHARMACY OPPORTUNITY?
All five of the above issues validate the logic 
for pharmacies to stock alternative, gentle 
hair colouring brands. Colouring at home no 
longer requires a compromise on results and 
pharmacies actually perform more strongly in 
this aspect of mass haircare than they do in 
cleansing and styling products. 

THE CELEBRITY FACTOR
Media coverage supporting a natural and 
organic lifestyle and eco-friendly beauty 
regimes continues to drive the demand 
forward with celebrities revealing their green 
credentials and favourite natural beauty 
products in the media. 

Independent pharmacies can respond 
favourably to this trend by stocking more 
diverse products, and niche, independent 
brands that are not available in the multiples. 

Thirty  
shades of  
non-grey

The haircare category is booming and home 
colouring occupies a flourishing part of the 
sector. Jo Morris, Sales & Marketing Manager 
for Nature’s Dream, lists the positives.

Haircare
Retail Opportunities 

These more specialist brands can be retailed 
at a higher price point because of their USPs 
and ethical criteria.

LOSING THE CHEMICALS
Permanently changing the colour of your 
hair in 40 minutes is not a natural process 
and does require the use of some chemicals. 
However, resorcinol and ammonia, 
ingredients commonly used in mainstream 
products, are known as skin irritants and are 
not actually essential to the formula of a hair 
dye. 

A product such as Naturtint, with its 32 
mix-and-match shades, is a less chemical 
colourant option for the retailer that is free 
from ammonia, resorcinol and parabens, 
while enriched with active vegetable 
ingredients. 

NAMING THE NASTIES
n Ammonia can be very damaging to the 
cuticle structure as it is used to swell the 
fibre, allowing colour to enter the hair shaft. 
But over time it can leave hair weakened, 
making it feel dry and coarse. 
n Peroxide is required in the formula 
of permanent hair dyes to promote the 
lightening of hair.
n The chemical PPD (paraphenylenediamine) 
is needed to cover grey hair and leave a 
permanent colour. In the rare cases of 
allergy to hair colourants, PPD (or one of its 
derivatives) is often the ingredient that the 
user is sensitive to. 

COLOUR ME GENTLY
In the potential-driven hair colour category, 
it is important that you offer a range of 
colourants that are free from PPD and PPD 

derivatives, or other alternatives that are 
sometimes included. The Naturtint Reflex 
range, for example, is free from PPD and 
peroxide, as well as ammonia, resorcinol and 
parabens.

Advise your customers, though, that such 
a range will be a non-permanent colour 
option and unable to actually lighten hair or 
cover more than the early signs of grey. The 
advantage is gentle colour that will gradually 
fade through washes.

PLAYING SAFE
It is imperative that whatever brand or type 
of colourant you offer in the category, a 
skin test will always need to be performed 
by the consumer 48 hours before every use 
to check sensitivity to any ingredients. Make 
sure your staff are aware of this and are 
urging customers to comply.

COMMUNICATING THE MESSAGE
There are advantages in stocking a brand that 
supports sales:

n Helpline to answer consumer and 
pharmacy sales queries

n Staff Training 

n CRM that directs consumers to stockists

n Free POS

n Free Gifts and Price Promotions

n PR and advertising. 

Look for a brand that offers all of these 
and works in partnership with independents, 
not against them.
www.naturesdream.co.uk


