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The very elegant MyChelle 
Dermaceuticals range was created 
not in France, as its name may 

suggest, but in Colorado, USA. The 
company’s founder was unimpressed 
with the efficacy of products on the 
market, and began making skincare 
formulations from her kitchen.

The company's tagline is ‘seeded 
in science and rooted in nature’. 
“That captures the ethos of the brand 
perfectly,” says Nigel Barton, Managing 
Director of Eterno Naturals, who 
distributes MyChelle in the UK. 

“MyChelle’s singular goal” says Nigel, 
“is to prove that natural skincare can 
be as effective, if not more so, than 
the synthetically produced big skincare 
brands. The ‘seeded in science’ tagline is more 
than just hearsay – and our unique 3D skin 
imaging system Skin Scan demonstrates the 
proof.” 

BESPOKE DIAGNOSIS
“The crucial thing which really makes MyChelle 
stand out in the market is Skin Scan”, says Nigel. 
“It complements the product range and is an 
amazing support tool for our retailers.” Skin Scan 
is a state-of-the-art diagnostic device utilised 
professionally in-store by MyChelle’s qualified 
beauty advisors. 

“We scan customers,” says Nigel, “devise a 
bespoke skincare programme, ask them to come 
back in two to three months for a re-scan, and 
this is where positive results show and we prove 
our products work. We hold Skin Scan events, 
too, and participating stores and pharmacies 
have achieved unprecedented sales of skincare  
in a single event.”

SUPER-CHARGED SKIN SERUMS
MyChelle has one the most extensive selections 
of super-charged Serums, designed to penetrate 
and work deep in the skin to actively deliver 
results. (In America, MyChelle owns 17% of the 

Facial Serums category, double that of 
any other brand.)

n Across the brand, MyChelle 
skincare is formulated with high 
quality bioactive dermaceutical grade 
ingredients for optimum efficacy and 
beautiful results. 

n MyChelle was the first to include 
chirally correct, anti-ageing peptides

(clinically proven bioactives and 
plant stem cells) into its natural 
formulations. Additionally, MyChelle 
products are free of phthalates, 
parabens, fragrances and artificial 
colours.

n Products are formulated to deliver 
targeted results across a spectrum of 
skin types and conditions that include 
blemishes, hyperpigmentation, photo 
ageing and inflammation.

‘Hello 
beautiful’
This confident greeting is used by MyChelle, an American 
prestige skincare brand that’s now blossoming over here 

ENHANCING THE PHARMACY
“We think MyChelle sits very well in the 
holistic pharmacy environment, and that 
synergy is very important to us,” says Nigel 
Barton. “We understand that each store is 
unique and we take this into consideration 
when recommending our brands.” 

MyChelle variants come in pristine colour-coded packaging, which highlights skin type and 
skincare concerns, making unified, effective merchandising. To make things even easier for the 
consumer, products are grouped into categories and suggested daily regimes.

In-store, products are supported with a range of POS, consumer literature and training material 
for both pharmacy staff and customer. The company can also provide in-store training, education 
and demos to build brand awareness and ensure products are appropriately endorsed and 
promoted. 

“Importantly”, says Nigel, “for pharmacies with an online store, we can supply images, banners 
and copy to seamlessly upload on to their web site. We can also supply compelling content for 
e-news articles and online blogs.”

BELIEVE THE SPIN 
SPINS is the leading US data 
analysis company specialising in 
the natural lifestyle sector. News 
just in confirms that MyChelle is 
a leader in natural facial skincare 
with key market share in facial 
creams, eye products and serums. 
Within the fastest growing 
sensitive skincare category, 
MyChelle has 23% share, double 
that of any other brand. But the 
UK isn’t left behind. Already, 
the brand is in Selfridges, John 
Bell & Croyden, Bliss Pharmacy, 
Wholefoods and other leading 
stores. MyChelle is currently 
reported to be the fastest growing 
facial skincare range here, and 
Nigel Barton reports:  “We have 
stores who confirm that our sales 
are outstripping those of other 
natural brands longer established 
in the market place”

“We would love to be in more 
pharmacies, though” says Nigel. 
“Also, we’re just about to launch 
into the Ireland market, which we 
are really excited about. “Come 
and see us at Olympia, he says, 
“and we’ll tell you more.” 

n Eterno Naturals is showcasing 
MyChelle on stand 4071, 
Natural & Organic Products 
Europe.
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